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We tend to think of the senses as a list of 5 when 
referring to our team: Aishwarya, Justine, Fede, Giulia 
and Utkarsh or, as the world likes to think of them:

Sight, Hearing, Smell, Taste and Touch. 

Yet, there are many more senses to reckon with.  
Some list as many as 21 senses. 

Our mission was to explore these senses and try to 
find a way to best communicate it through symbols. 
It was a tough feat since sensorial experience is such 
a subjective matter. Regardless, we may have come 
across some compatible sensorial experiences.  
The symbolic expressions we have conceived is 
not -one size fits all- but it can come pretty close 
sometimes. This Magazine will enable you to see  
for yourself the research we have undergone  
and give you activities to facilitate  
your own sensorial play. 

The lines between senses and emotions are often 
blurred. That is why you will find information in this 
magazine that references both forces. We started off 
exploring the senses but then realized that we could 
not separate certain experiences from emotion. Thus, 
we decided to go with the flow and accept the essence 
of their interlocking nature.
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I AM A SCRAP BOOK  
PUT TOGETHER BY MY CREATORS  
BUT I LOVE TO PLAY  
AND INTERACT WITH EVERYONE. 
 
FEEL FREE TO DRAW/PAINT/
SCRIBBLE/SCRATCH/RIP/BURN 
ANY OF MY PAGES. 
 
MY PURPOSE IS NOT ONLY  
TO GIVE YOU INSIGHT IN WHAT 
THE 5ENSES TEAM IS ABOUT  
BUT ALSO TO CONTRIBUTE  
TO YOUR OWN SENSORY 
JOURNEY AND ENCOURAGE YOU 
TO LIVE MINDFULLY. 
ENJOY!*
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A professional dentist currently studying Global 
Health, Aishwarya (from India) has a diverse range 
of interests from anthropology, photography to to 
medicine, music and everything in between. She 
believes that life should be explored with different 
lenses and hopes to discover more while exploring the 
world of design and senses.

Passionate about social media and communication, 
Federica is your premium coffee loving Italian who has 
graduated in communication design. She is fascinated 
by the complexities of the digital world we live in and 
is currently studying Digital Cultures, writing her thesis 
on blockchain and digital art. Spending most of her day 
in front of the screen, she hopes to get more in touch 
with her surroundings. 

Giulia, from Italy, graduated in Human Rights and 
currently enrolled for a Master program in Criminology. 
A wandering soul, she has worked with Colombian 
refugees during her stay in Ecuador. 
She believes that we, as human beings, have the 
power to feel and it’s our responsibility to preserve this 
uniquely beautiful feature that makes us who we are.

A traveller at heart, Justine is a Belgian-Spanish girl 
who has been Saudi, studied Art History and Massage 
therapy in London before settling in Belgium to study 
Psychology at UM. She is also studying Art Therapy on 
the side and loves to get her creatives juices flowing 
through artistic projects.

Utkarsh is a telecommunications engineer from India 
who literally loves to communicate. A people’s person, 
he specializes in organization, networking and the best 
of all, cooking. He is currently studying International 
Business at UM and hopes to live new experiences 
and meet new people through this project.

Together, we are team 5enses.





The senses are 
fundamental to our 
experience of living 
in the world. We can 
select fresh food and 
sexual partners with 
our nose. We can judge 
fabrics with our fingers. 
Feelings of well-being 
or dread are to a large 
extent derived from what 
we hear. Marres is looking 
for creative students who 
want to step into this 
experimental research 
by exploring symbolic 
descriptions for the 
senses and the history 
of symbolic language.
The outcome will be 
a functional product, 
that can be used in 
the Marres’ Training the 
Senses program.

Marres, House for 
Contemporary Culture, 
in Maastricht, is an arts 
organization with an 
international reputation. 
Located in the center 
of the city, it features 
intimate art spaces,
a beautiful garden and 
a wonderful restaurant. 
Although Marres is 
generally known as 
a center for contemporary 
visual arts, it prides itself 
on showing all kinds of 
artistic practices. 
Its intellectual focus lies 
on exploring the senses.
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To initiate the journey 
we began to explore our 
senses. We developed 
various activities 
which helped us to get 
acquainted with our 
perception of the 
senses. In addition, we 
discussed the rationale 
behind an activity and 
what we gained through 
it. Simultaneously, we 
went through the existing 
research available on 
the topic. This helped 
us to understand sensory 
experiences further and 
facilitate our activities in 
exploring the senses

The next step in the 
journey was to come up 
with something that can 
be used in the Marres 
program. 

Finally, we thought 
of sharing our research 
journey with you through 
means of this magazine.  
We created some 
activities that will 
encourage you to create 
your own sensorial 
discoveries.TH
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WHAT DO 
OTHERS SAY

Symbolic connections act like antennae that enable us to tune in to 
the whole and understand the self, almost like road signs connecting a 
traveler to a destination.

Imagine all the symbols in life we are already familiar with. For 
instance, everyone relates to a circle. For some, it may signify the 
constant cycle of changing life or unity, wholeness and infinity or 
eternity. You may also find that a river represents life-force and the 
passage of time. Moreover, the symbol of a cup shows that form cannot 
exist without space, and space without form. We can use symbolism in 
conjunction with imagery to create a powerful effect.

Texan based psychologist Jeanne Achterberg explains that

 When working with imagery Achterberg suggests finding out what 
kind of person you are symbolically. A good exercise for this is to feel 
yourself through the four elements. Immerse yourself deeply in the idea 

An overview of the main sources that 
informed the process of developing
our visual language for the senses.

HOW TO USE SYMBOLS TO MANIFEST YOUR DESIRES 1

“imagery is a wedge or an entrance into 
the ability to translate and transform  
the very nature of our being.”



Because we look for meaning in everything around us, anything can 
become a symbol as long as people interpret it as something other 
than its literal definition. Some symbols, however, have become 
so ingrained within our cultural sphere that they carry an almost 
universal meaning. After all, who doesn’t immediately associate 
an owl with wisdom, a dove with peace or a red rose with romance? 

Butterfly: transformation
Cross: spirituality and healing
Water: birth and cleansing
Fire: anger, destruction, but also rebirth
Arrows: directions, ambitions / draw attention to key messages
Rain: sadness or purification 
Occult symbols: the paranormal
Heart: love, but also loyalty
Colors: have context-specific meanings 
Stars: magic, inspiration
Lion: strength, authority
Swan: grace, balance and beauty
Wolf: guardianship, independence and freedom
Triangle: power, stability
Rainbow: new beginnings, hope, promise of prosperity
Circles: wholeness, eternity
Sun: the self, power, vision
Moon: femininity, dark side of nature

SOME COMMON SYMBOLS 2

of each of the elements and discover the one you are most drawn to. 
Do this with animals, with flowers, with elements in nature like a river, 
tree, soil, sky, sun, mountain, moon, air or wind. Basically, symbols act 
as bridges between different levels of awareness.  These alternative 
states display hidden meanings and serve as pathways into the psyche. 
They enrich the life of the mind. Philosopher and psychologist Carl 
Jung found when using dreams and art to assist in therapy, his patients 
often uncovered similar symbols. These were for him proof for the 
existence of a collective unconscious. He believed symbols expressed a 
deep inner power in us that we cannot fully express in words.

By simply becoming more aware of symbolism you will automatically 
start to see more symbols and symbolic interplay in your life

When you start learning it again it just seems natural.



A SYMBOLIC SPECIES 3

According to Terrence Deacon, we are a symbolic species, which is 
now a dominant feature of our culturally rich environment. 

Starting with the cave paintings, humans have created languages 
which require a large network of subtle genetic and neurological 
modifications over the eras. By symbols, the author does not necessarily 
refer to visual symbols alone but to the development of languages that 
form integrated parts of our cognitive and social lives.

The stimulation of innate inclinations towards symbols has led to 
the development of human language and our brain, in its ability to 
participate in vocal behaviour and socially acquired auditory experience. 



SYMBOLS IN ART AND SPEECH 4

Symbolism can also be found in the subjects past artists chose for 
their paintings. From the Middle Ages to the Renaissance period, a 
lot of western art was Biblical in nature. This was done so people who 
couldn’t read or write could still understand the messages from the 
Bible. Hence the prolific use of serpents (representing the devil), lambs 
(representing peace), gardens (representing paradise), and crosses 
(representing Jesus’ sacrifice).

A metaphor is a figure of speech that uses symbolism. It compares 
two things that aren’t similar and proves they actually have something 
in common. In a metaphor, there is an additional meaning to a word. 
This makes it an example of symbolism.

Time is money: This is symbolic because it warns you that, when you 
spend your time, you’re giving up the opportunity to be doing something 
else with that time (like making more money).

Life’s a roller-coaster: This is symbolic because it indicates that there 
will be ups and downs in life that you have to weather.

She’s my rock: This is symbolic because it signifies that the person 
indicated with ‘she’ is strong and dependable. She will keep you 
grounded and support you.

Engraving by Julius Schnorr von Carolsfeld



IMPORTANCE OF VISUAL SIGNS AND SYMBOLS 5

Communicating with symbols is unique to the human species and 
while this is an anthropocentric view, it’s one of the standout features 
that distinguishes us from the rest. 

Symbols can help support communication, independence and 
participation, literacy and learning, creativity and self-expression and, 
lastly, easy access to information. 

Sometimes symbols are used in the form of flashcards, where the 
cards containing one symbol and a defining text can be used as an 
educational game and shown to aid communication. 

 

Through the omnipresence of symbols - from emojis and road signs 
to care signs on clothes and religious symbols - we are provided with 
meaning, context and direction. If well-chosen or designed, symbols 
can convey a message effectively and clearly, irrespective of the 
person’s language skills or literacy level. 

Selecting or creating symbols sets involves asking: 

1. How pictorial the symbols are 

2. How guessable they are

3. How flexible and suitable they are to the context 

4. How consistent they are



Selecting or creating symbols sets involves asking: 

1. How pictorial the symbols are 

2. How guessable they are

3. How flexible and suitable they are to the context 

4. How consistent they are

THE SENSES IN MARKETING 6

Sensory Marketing is defined as the type of marketing which engages 
consumers’ senses and affects their perception, judgment and 
behaviour. It taps into our memory system through our senses - Ear, 
Nose, Tongue, Eyes, Skin and the one that unites all these, our memory 
landscape.

Imagine a cold beverage you love, do you just remember the taste? 
Or also the feel of the cold can in your hand, the hiss when you open 

it and the fizzle of bubbles in the air and on your tongue?
Providing a total sensorial experience increases the chances of the 

consumer memorizing a particular brand. 

A good example of this is Coca-Cola that cleverly uses the sounds 
created during all these actions - the sound it makes when you unscrew 
the cap, the fizzing noise, and the sound made when pouring and 
drinking the coke, as they aim to steer the consumer to associate these 
noises with coke. 

One can remember certain shops, just by the fragrance or smell 
that emanates when one passes by them. When Dunkin Donuts used 
sensory marketing in South Korea, it released a coffee smell into the air 
while playing the company jingle. Harvard Business Reviews explains 
that companies have started to realize how strongly the senses affect 
the deepest part of our brains and have started to focus on how senses 
other than vision, such as sound and scent, affect our attitude, mood 
and memory more profoundly than words can - creating products that 
the consumers will enjoy and remember.
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TRANSLATE SENSORIAL EXPERIENCE INTO A 

SYMBOLIC LANGUAGE… A FEW EXAMPLES 7

Manchester-based design studio MagneticNorth has 
created a set of icons to represent touch, taste, sound, 
vision, smell and balance, for the BBC’s Cape initiative. 
Cape (Creating a Positive Environment) is aiming to 
raise awareness of the need to improve access to work 
for people with conditions such as autism, dyslexia 
and Tourette’s. The icons aim to highlight the fact 
that senses affect those with neurodiverse conditions 
in hugely different ways, and will be used as part of a 
brand toolkit for Cape platforms and events. 

Colorblind artist Neil Harbisson is an intrepid 
“EYEBORG” wearer. That’s a device that converts color 
into audible frequencies, meaning that Harbisson gets 
to hear a symphony of color, instead of seeing a world 
only in grayscale. 

In the exhibition catalogue ‘Notes on Creativity’, 
Catalan chef Ferran Adrià shows the process that led 
to the creation of the series of pictograms developed 
for Marta Méndez Blaya in 2001 for elBulli’s General 
Catalogue. These graphic icons for the food products 
used in the elBulli restaurant were designed to explore a 
vocabulary of taste.
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 Ferran Adrià - Food Icons

SOUND

BALANCE

TASTE

SMELL

VISION

TOUCH



GETTING CLOSER TO THE SENSES 8

Sometimes it can be hard to experience through our senses. Certain 
out-of-the-box experiences can remind us of what it’s like to feel again. 

An exemplary experiment is brought to us by Charles Foster. In his 
project Being a Beast (2016), he explores what it is like to be an 
animal, a.o. a badger, an otter, a deer, a swift, by trying to embody 
the landscape the way they do. He tries to extend his senses beyond 
the typical organisation of sense impressions that are human, and to 
enter, by experience-experiments, into how an animal would sense the 
environment and its structure.

The writer has been living in a hole under the roots of a big tree 
and has been crawling on all fours for days to stay close to what the 
landscape is like for badgers, who live by smell much more than by 
sight. It is not easy for him to get into it.
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4  https://examples.yourdictionary.com/examples-of-symbolism.html

5 https://www.sciencealert.com/watch-why-do-we-use-symbols
 https://www.widgit.com/symbols/symbol_uses.htm
 https://www.communicationmatters.org.uk/page/graphic-symbol-sets

6 https://hbr.org/2015/03/the-science-of-sensory-marketing
 https://psuf01.wordpress.com/2014/03/18/sensory-marketing-and-coca-  

 cola 
 https://thriveagency.com/news/sensory-marketing/
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 Ferrà A. (2016). Notes on Creativity Drawing Center, U.S.

8 Foster, C. (2017). Being a Beast: Adventures across the species divide.   
 New York: Picador, a Metropolitan Book, Henry Holt and Company.



BEYOND
VISION

In today’s world we are 
always in a hurry.  
We don’t observe things 
and don’t pay attention  
to what is going on 
around us. This activity is 
an attempt to take a step 
back and experience what 
we are missing out on. 

When I did the 
blindfold walk it was a 
little bit scary, although 
I enjoyed the entire 
experience. 

I was able to make out 
the landmarks around 
me because of their 
scents (for example the 
sweets shops and the 
food trucks) and other 
attributes like hot air 
coming from the shops’ 
heaters. Overall it was 
an eye opener and a fun 
activity. 
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Put a blindfold on, 
to cover your eyes 
and go for a stroll to a 
familiar place. Make 
sure to have someone to 
guide you through this 
activity. While walking 
blindfolded, pay attention 
to what you feel. As you 
cannot see, your other 
senses will be heightened 
and your brain will try 
to make sense of your 
experience differently 
than when walking 
without your blindfold. 
You will likely be 
astonished by the results 
and notice things that you 
were oblivious to before.

Create a map of the 
path you walked based 
on your blindfolded 
experience. 

Note down sounds or 
smells instead of places’ 
and street’s names.





I had to work on my mindfullness to 
draw even a simple map like this one. 

I had to cycle my way home (despite 
the many times I did it) focusing on 
being present. I realized that when all 
your senses are alert, your perception  
of the world completely changes. 

In painting my path I tried to represent 
the sensations I experienced and how 
different places are represented in my 
mind. My home is my resting place, 
which I perceive as a warm “shelter” 
that I am glad to go back to, especially 
during the cold winter days. The route 
along the river is like my morning 
rainbow, my day completely changes 
when I take this route instead of the one 
along the street. 

Being present when cycling there 
made me realize how simply the colours 
change depending on the weather, how 
I can really enjoy it during a sunny day 
and how instead, I want it to end quickly 
when it rains or when it is windy.  

At the early start of 
our project, our main 
objective was to try to 
experience the senses. 
Easy, one could say, but 
the reality is that this is 
not easy at all.  
To experience your senses 
means first of all to be 
present in yourself. 
How many times 
do you do things  
without thinking?
How often do you not 
observe what  
surrounds you?  
Listen, or simply smell 
because your brain  
is busy?  

MAPPING 
THE SENSES



The noises also change depending on 
the weather. 

This also relates to the presence or 
absence of people along the way. The 
smell of nature is omnipresent. The 
river, the grass, its different perfumes 
when it is humid or when it is “dry”. 
Wonderful. And the air that caresses 
me while I am cycling along the way, 
fully involves my sense of touch. 
Crossing the bridge leads to one of 
my favorite places: the Markt. Going 
there, especially for Friday shopping is 
a full senses explosion. The confusion, 
the mix of colors and fragrances, the 

noise of people mixed with the traffic, 
my hands touching everything before 
choosing what to buy. I love it.

Last, but not least, my compass. This 
represents the times I felt lost and I 
found myself again within the city of 
Maastricht. Of course being physically 
lost in Maastricht is almost impossible, 
but feeling lost is another matter and 
can happen everywhere.





This is a brief sketch 
of how Maastricht is 
perceived by someone 
living on the Randwyck 
side of the city. The 
red and orange dots 
depict the places for 
meeting with friends, 
socialization and the 
purple ones represent 
the shopping areas. 
The connecting lanes 
show how Maastricht 
is geographically 
interconnected.

The map key above 
displays different senses 
perceived while walking 
through these lanes.



I used to live abroad 
for 22 years. The page 
is split in three different 
sections referring to the 
three different times I 
used to visit Belgium 
annually during my time 
abroad. The colours 
represent the different 
seasons of the year I used 
to swing by. If I had to 
choose one colour to jog 
my memory, I remember 
winter as being blue, 
Spring as being red and 
summer as being green. 
I drew/painted using pen 
and water colours.  
I created the piece in 
two different sessions. 
The first session I drew 
and painted and the 
second session I went 
over the borders between 
the sections with paint 
to make the colour more 
vivid in those areas. 



I remember returning to 
Belgium on vacation and 
telling people about what 
I had found amongst the 
dunes and meeting their 
surprise. These fossils, 
shells and shark teeth 
always felt like a secret 
that nobody really knew 
about unless they were 
there themselves with 
their hands wrist deep 
in the hot sand. 

I stained the paper 
with random water color 
blotches then outlined 
the random shapes 
with a pen. The result 
represented the desert 
landscape I so often saw 
in Saudi Arabia. I learnt 
to draw those shapes 
from art sessions with my 
family and since Saudi is 
where I grew up, family 
lessons have greatly 
influenced me in my 
choice of design.  
I thought the seashell-like 
shape was a great symbol 
for the history Saudi has 
with the sea covering its 
lands and thus all 
the ocean fossils we 
would find scavenging 
through the sand when  
I was young. 



I used a scalpel 
craft knife to cut some 
undulating lines on a few 
pages back to back. 

This created an effect 
of depth perception and 
texture that recalls the 
depth of my passion 
for mountain life and 
reminds me of the 
view I experience when 
snowboarding off-piste in 
the winter mountains.  
I kept the paper as it was, 
because it recalls the 
white monochrome nature 
of mountains covered  
in powder on a sweet 
winter day. 

The simplicity of this 
creation represents the 
sense of peace  
I have when lost in the 
mountains and the birth 
of my satisfied state of 
mind amongst the peaks. 



I lived in London 
for five years. This 
experience was 
completely opposite to 
the one I had living in 
Saudi Arabia. 

I drew plenty of chaotic 
squares because I had to 
learn a lot of new things 
in a short period of time, 
and trying to organise all 
the new information and 
keep up with the London 
city pace was a stressful 
experience. An ambush of 
squares is what it felt like 
in my mind. This city is a 
very fast city and there is 
an overflow of information 
at all times, through all 
the senses. I kept it black 
and white because of 
the difficult emotional 
experience that followed 
me through most of my 
time there. 

I was quite depressed 
and anxious suffering 
from culture shock all 
the while trying to keep 
my head above water. 
Near the end, I felt very 
comfortable and managed 
to overcome my culture 
shock but it definitely 
took a lot of work to catch 
up with the madness the 
first 2 years. 



When walking around 
Milano you can see all 
kinds of people, from 
high fashion models 
to street musicians. 
Everyone walks fast like 
they are in a hurry,  the 
traffic and the people 
are loud. It might seem 
overwhelming but for me 
it is a ‘cozy mess’.

Since I moved to 
Maastricht I got lost many 
many times. The narrow 
streets make it easy to 
loose orientation - hence 
the confused lines. 

I never took the time 
to explore the more 
peripheral areas of the 
city. For me Maastricht is 
just the ‘downton area’.  
That’s the reason behind 
the circle, but there is so 
much more than that!



The warm weather, the 
sound of waves, the smell 
of lavender everywhere. 
The people smiling and 
walking slowly, taking 
their time. 

A walk to the market, 
the smell of a fresh 
baguette or a croissant. 
A slow walk on the beach.  
This is what I associate 
with the French Riviera. 

The first time I went 
for a walk out of town in 
Iowa, I felt so humbled 
by the surroundings. 
The sky never seemed 
bigger. There was nothing 
blocking my visual,  
no houses, no trees, just 
fields for as long as I 
could see. I felt like a 
small dot in the middle of 
a crushing nowhere.

Who knew nothingness 
could be so overpowering?
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Try to think about a 
place dear to your heart, 
it can be the city you live 
in or you used to live in, 
where you go on vacation 
or just a city you love/
hate or imagine loving/
hating.
What sensual experiences 
do you associate with it?  
Use these pages to 
try and draw your own 
sensual map. 
There’s no right or wrong, 
our results were so 
different from each other 
and that is what makes 
them so special. 
Use whatever you feel 
like: watercolors, markers, 
paint, paper and scissors, 
or a just a simple pen!

Try to think about a 
place dear to your heart, 
it can be the city you live 
in or you used to live in, 
where you go on vacation 
or just a city you love/
hate or imagine loving/

What sensual experiences 
do you associate with it?  
Use these pages to 
try and draw your own 

There’s no right or wrong, 
our results were so 
different from each other 
and that is what makes 
them so special. 
Use whatever you feel 
like: watercolors, markers, 
paint, paper and scissors, 
or a just a simple pen!



MAP GOES HERE. MAP GOES HERE. 



SCULPTING
THE SENSES

The team has been 
really interested in how 
external factors affect 
our internal senses/
emotions. Yet, we realized 
doing the opposite was 
also worth exploring. To 
create various sculptures 
expressing different 
senses/emotions allowed 
us to see things that are 
usually hidden. 

This experiment allowed 
us to visualize the energy 
emanating into the world 
from these experiences. 
It is a powerful way 
of shaping sense/
emotion and concretely 
communicating the 
abstractly inexplicable.

playfulness | growth | evolution 



anger | frustration | rage

harmony | joy | relaxation

injustice | disagreement 

sensuality | sexuality | passion | curiosity
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If expressing emotion Is 
too challenging, it might 
be easier to show it. 

Why not find a piece 
of paper and make a 
sculpture of your own to 
demonstrate what you are 
currently feeling .
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SYMBOLS FOR 
THE SENSES

Take a peek into our journals for our 
personal symbol diaries with lists  
of common sensory experiences  
and emotions.
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SMOOTH

SOFT

SURROUNDED

CONNECTION

DISTANT

CRINGE

HARSH

ROUGH



DRINKING

SLEEPING

LOVE

HUGGING

COMFORT

SUFFOCATION

CONFUSION

RELIEF



DRAWING 
THE SENSES 
WORKSHOP

What: Experimental activity

When: Friday the 3rd of May 2019 

Where: Marres House of Contemporary Culture

Who: Six Belgian high school students named Myrthe, 
Isabel, Laurence, Veron, Nora, Demi and a staff 
member of Marres, Ilse.

Why: The aim of the activity was to test the 
effectiveness of part of our our self-designed “symbolic 
language” and see how students would symbolically 
represent their own sensorial experience.



The participants were subjected to 
three different sensorial experiences:

Touch the tip of Giulia’s hair*

Touch a rough brick wall 

Drink a glass of water 

After completing each action, the 
participants were asked to make two 
drawings. One drawing would be a 
symbol to represent the experienced 
sensorial sensation. The second 
drawing would express their emotional 
experience during the activity. 

Following the drawing, we showed 
each participant the three symbols 
we ourselves created to represent 
the sensorial sensations of the three 
different actions. We asked them to 
guess which symbol related to which 
sensation without any hints from us.

Finally, we showed the participants a 
symbol we drew representing the way 
we felt at the beginning of our project 
when we started picturing emotions and 
sensations in a symbolic way, and we 
asked them to guess what that symbol 
represented. 

* the experience could change depending on whether the participants were 
caressing the tip of her hair or if they were touching a lock of hair.



The participants’ drawings were quite different 
from one another, yet somehow similar to our own 
symbolic language. It was also interesting to note how 
some participants needed a “connector” to be able to 
represent the sensorial experience.

For instance, to represent the sensation felt in 
touching Giulia’s hair, one participant drew an animal 
and then made a circle around its tale, while another 
one drew a yarn ball. 

To represent the sensation of touching a rough brick 
wall, one participant actually drew the brick wall and 
then the single brick. 

This explains how difficult it can be to distinguish a 
sensation from the material elements that caused it. 

To represent the way they felt in participating to 
the activity, all but one of the participants used an 
emoticon. This says a lot about how people (especially 
among teenagers) have interiorized the symbolic 
language of the emoticons to represent their feelings. 
The participants felt happy, relaxed, focused and 
mainly represented those feelings with a happy 
smiling face. One participant felt normal and drew an 
interesting symbol to represent this.

When it was our turn to show the participants our 
symbols (the ones you can see here in pink) and try to 
guess which sensorial experience they represented, two 
out of seven were able to guess all the three symbols. 
Interestingly, the participants who more able to draw in 
a symbolic way, were also most successful in guessing 
our symbols.

FINDINGS





When we finally showed the participants the symbols 
that represented the way we felt at the beginning of our 
project, they all immediately guessed it: confused.

The activity was really interesting and served our 
purpose. We defined the common difficulties that exist 
with detaching a sensorial experience from its material 
element. We realize that it is even more challenging 
to invent symbols for isolated sensorial experiences. 
Moreover we have been able to witness how some 
symbols have become part of the collective imagination 
and are today used on a daily basis.

 

CONCLUSION



THE 
END.

Our exploration of the senses has been a fruitful 
journey. We were lost at sea teasing different ideas at 
the start of this abstract project and today, it is safe to 
say that we have found a harbour.

 This magazine is brought to you by the 5enses crew 
with pride and gratitude. We still have a lot to learn 
about the senses and emotions and will continue to 
explore this field. We also wish the same for others and 
hope that we have evoked the curiosity in you needed 
to explore your sensorial paths in all of its glory.



A
 s

ym
bo

lic
 r

ep
re

se
nt

at
io

n 
of

 w
ha

t 
M

ar
re

s 
m

ea
ns

 t
o 

us
. 



A
 s

ym
bo

lic
 r

ep
re

se
nt

at
io

n 
of

 w
ha

t 
M

ar
re

s 
m

ea
ns

 t
o 

us
. 

This Magazine would not have been possible without 
the help of the Premium Program Team, our clients, 
mentor and coach. 

Thank you to the Premium Program for opening  
the window we used to create our team and flourish 
into what we have become. Thank you for your 
organisation, your care and the flow of resources 
promoting personal development. It was a priceless 
opportunity and a unique experience to be a part of. 

Thank you Valentijn and Ilse for the courage to dive 
into the unknown with us. Thank you for your flexibility 
in adapting to our new ideas and the added insight  
you shared so freely in each of our meetings.  
You gave us an open field to run on with our 
imagination and the result says it all.  
It was a pleasure working with and for you. 

Thank you Ike for your thoughtfulness throughout 
our project. You have kept in touch, facilitated 
communication, bonding and growth in the group  
and made sure to tease our intellect with relevant 
sources of inspiration. 

Thank you Dominique for your positive attitude, 
resourcefulness and understanding nature. Thank you 
for guiding our reflections and keeping track of our 
personal objectives and evolution. We truly enjoyed 
enhancing our senses with some hot tea and wandering 
in the breezy and sunny park during long meetings.

Cheers to the 5enses team as individuals and  
the outcome of this project. May the end of this project 
mark the falling domino that causes a chain reaction 
for future successes. TH
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KY

OU




